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Abstract :

The study aimed to know the impact of managing the relationship with the customer on his
confidence in the Mobilis Telecommunications Corporation brand, and to show its role and the
advantages achieved through its adoption for the institution and the customer, given that they are
one of the main pillars in institutions, allowing the provision of quality services that satisfy the
needs of the customer and satisfy his desires. The objectives of this study A questionnaire was
prepared for Mobilis Corporation customers in Bordj Bou Arreridj and Ras EI Wadi, where 200
forms were distributed and distributed, in addition to conducting personal interviews with the
officials of the Corporation. Statistically using the Statistical Service for Social Sciences (SPSS
v20) program to test the validity of the study hypotheses.

Where the study concluded with a set of results, the most important of which is that Mobilis
Telecom seeks to adopt customer relationship management in its operations by paying attention to
all its dimensions, but this interest was limited from the point of view of the sample members, and
that the level of customers’ trust in the Mobilis brand is average for the study sample, and that there
is A statistically significant effect of customer value, customer satisfaction, and customer loyalty on
the degree of customers' trust in the Mobilis brand.

key words:
Customer relationship management, customer value, customer satisfaction, customer loyalty, brand
trust.
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Récapitulatif des modeéles

Modéle R R-deux | R-deux ajusté Erreur standard de I'estimation
1 , 7672 ,588 ,586 ,50031
a. Prédicteurs : (Constante), 3 i b3l
ANOVA?
Somme des
Modéle carrés ddl Carré moyen F Sig.
1 Régression 70,771 1 70,771 282,732 ,000P
Résidus 49,562 198 ,250
Total 120,333 199
a. Variable dépendante : 4&ll_iadally 4, il
b. Prédicteurs : (Constante), 3 4ed b3
Coefficients?
Coefficients
Coefficients non standardisés standardisés
Modéle B Ecart standard Béta t Sig.
1 (Constante) , 739 , 162 4,573 ,000
2 Aad Ll , 792 ,047 , 767 16,815 ,000

a. Variable dépendante : 48l ally 4, il

gy Al 4l e Ogl Loy T jlast L6

Récapitulatif des modéles

Modele R R-deux | R-deux ajusté Erreur standard de I'estimation
1 , 7122 ,507 ,504 ,54745
a. Prédicteurs : (Constante), 2 Lx, sl
ANOVA?
Somme des

Modéle carrés ddl Carré moyen F Sig.
1 Régression 60,992 1 60,992 203,509 ,000°

Résidus 59,341 198 ,300

Total 120,333 199

a. Variable dépendante : 4&ill_iedall, 4, jladll

b. Prédicteurs : (Constante), 3 La, b3l
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Coefficients?

Coefficients
Coefficients non standardisés standardisés
Modéle B Ecart standard Béta t Sig.
1 (Constante) ,363 ,216 1,681 ,094
2 Loy (bl ,865 ,061 712 14,266 ,000

a. Variable dépendante : 48l dadally 4 sl
gyl Al a5 Je Ogl oYy JT st T

Récapitulatif des modéles

Modeéle R R-deux R-deux ajusté Erreur standard de I'estimation
1 7732 ,597 ,595 ,49498
a. Prédicteurs : (Constante), = ¥y i3
ANOVA?
Somme des
Modéle carrés ddl Carré moyen F Sig.
1 Régression 71,822 1 71,822 293,141 ,000P
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Total 120,333 199
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b. Prédicteurs : (Constante), = ¥y b3
Coefficients?
Coefficients
Coefficients non standardisés standardisés
Modéle B Ecart standard Béta t Sig.
1 (Constante) 1,080 ,139 7,741 ,000
2 oY Gl , 707 ,041 773 17,121 ,000

a. Variable dépendante : 48l Zadally 4 sl
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