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Abstract:

This study aimed to analyze the impact of internal marketing dimensions (motivation, empowerment,

and internal communications) on employees’ perceived value (economic, strategic, social, and
relational benefits) at Algérie Télecom — Bordj Bou Arreridj, while also examining the role of training
as a supporting factor for these dimensions. To achieve this, the descriptive-analytical method was
adopted, using a questionnaire as a data collection tool, which was distributed to a sample of 88
employees from the institution under study.

The study reached several key findings, most notably that internal marketing dimensions have
a direct and positive effect on employees’ perceived value. Motivation had a significant impact on
enhancing economic benefit, while empowerment and internal communication contributed to
improving the perception of strategic and relational value. The results also revealed that training plays
a fundamental role in supporting internal marketing practices within the organization. The study
emphasized the importance of viewing the employee as an internal customer who must be supported
and motivated to ensure the institution’s sustainable performance.

Key words: Internal marketing, empowerment, motivation, internal communication, perceived
value, training.
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Correlation Matrix?

Al A2 A3 A4 A5
Al 1,000 627 547 639 583
A2 627 1,000 731 659 673

Correlaion A3 547 731 1,000 736 747
A4 639 659 736 1,000 816
A5 583 673 747 816 1,000
Al ,000 ,000 ,000 ,000
A2 ,000 ,000 ,000 ,000

Sig. (1-tailed) A3 ,000 ,000 ,000 ,000
A4 ,000 ,000 ,000 ,000
A5 ,000 ,000 ,000 ,000

a. Determinant = ,029
SPSS zaliyn clajia Je alaeYh cpdlall dlae] (e 1 jradll
oSy ey GlAl (%60 dge bl 4 5lam ol ua) capaill ey <l G Algiie cllals)) Jaadls
25 dgag ade ey lae 0.00001 2adl Holasy Lol ddssns daas Ny Lasad i@l JS aldc!
.(Bm{j\ o Caghall s Alde] dgag are) Sha
Lgal) aaa 51 (0.655) (ssiasal) 8 Lasee clalay¥) o o ueill 2Dl (uldad KMO lasl) Jy -
G e Lilias] (ssinall Bartlett's cubily laa) Ju LS ¢ Lalall Jbailly aLall GalSy 4 s Y
.3.3;‘55\ :\A}MA us: &L\LELI:DY\ :\AJMA

(Al )Y ) sl Bartlett's s KMO (g )Lad) :(08) ad) Jgaad

KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. ,856
Approx. Chi-Square 300,058
Bartlett's Test of Sphericity  Df 10
Sig. ,000

SPSS27 cila il Je aldieYL cpdlall alac) et aadll
WA 4 Lo say didail el GlS gAY chsadly e IS L)) of e MSA (e Jy -
(B byl sf) 0.83 alal & j5las 3l Anti-image b siad 4yl
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J¥) sl A Badinall il Galdl) cplally bals SUANti-image 48 giwaas :(09) ad) Jgand)

()
Anti-image Matrices
Al A2 A3 A4 A5

Al ,515 -,142 ,016 -,105 -,015
A2 -,142 ,380 -,143 -,007 -,046

Anti-image Covariance A3 ,016 -,143 ,326 -,073 -,081
A4 -,105 -,007 -,073 271 -,144
A5 -,015 -,046 -,081 -,144 279
Al ,8872 -,320 ,040 -,280 -,039
A2 -,320 ,8632 -,406 -,022 -,141

Anti-image Correlation A3 ,040 -,406 ,8662 -,247 -,270
A4 -,280 -,022 -,247 ,8312 -,525
A5 -,039 -,141 -,270 -,525 ,8452

a. Measures of Sampling Adequacy (MSA)

SPSS27 cilaiadll e alaieWh callall dlac) (e 1 jaadll

o Jhall saa ahaadld  Jully 0.6 Helat dus Julasll 8IS Glandd dgag ol ad (0 B3 -

(i) ¥ ) <) jadl Esid) ad :(10) ady Jganl)

Communalities

Initial Extraction
Al 1,000 ,606
A2 1,000 ,733
A3 1,000 770
A4 1,000 ,807
A5 1,000 ,796
Extraction  Method:  Principal

Component Analysis.

Jalgall

SPSS27 cila iadll e alaieWh ullall dlae) (e jaadll

rdaale (Sa dajdiuall dalsall judall il s e -
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Total Variance Explained

Component Initial Eigenvalues Extraction Sums of Squared Loadings
Total % of Variance | Cumulative % | Total % of Variance | Cumulative %
1 3,711 74,224 74,224 3,711 74,224 74,224
2 ,500 9,998 84,222
3 ,385 7,691 91,913
4 ,228 4,554 96,467
5 177 3,533 100,000

Extraction Method: Principal Component Analysis.
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c3alall 3 Aa)0all SPSS il s i (e A8l Alasy) Gilapil) A 3adiaall Akl e ol
OSars ocallill aad) cfial S isall il 50%67.307 o)laie Le judy aaly bl jsas alaie] (Sa
olalall Jalailly i A1) 25 Asall ) L) Jeagiall gilinlly Ji Qulad) 138 e ¢ pSaily asans
sl

AR Jla ) il ) -

Crliy Aspaall Oyl JS sy aalg 2ay alaie) Sy SPSS zalin cila i e A4l Angial) ¢ Lk
S AR JlaiY) " atand (Say and) 138 (%75 ddic B puda

p AR (a3l ASHaal) Aadiall il il —2

el LS Lilianly Ll ginhs oSay ladl 4 s
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Correlation Matrix?

G1 G3 G4 G5 G6 G7 G8 G2
G1 1,000 ,883 ,809 ,607 ,621 ,512 ,525 ,902
G3 ,883 1,000 ,796 ,643 ,629 574 ,540 ,900
G4 ,809 ,796 1,000 ,693 ,695 ,606 ,600 ,813
G5 ,607 ,643 ,693 1,000 ,603 ,566 ,667 ,598
Correlation
G6 ,621 ,629 ,695 ,603 1,000 ,864 ,781 ,592
G7 ,512 ,574 ,606 ,566 ,864 1,000 ,746 ,513
G8 ,525 ,540 ,600 ,667 ,781 , 746 1,000 479
G2 ,902 ,900 ,813 ,598 ,592 ,513 479 1,000
G1 ,000 ,000 ,000 ,000 ,000 ,000 ,000
G3 ,000 ,000 ,000 ,000 ,000 ,000 ,000
Sig. (1-tailed) G4 ,000 ,000 ,000 ,000 ,000 ,000 ,000
G5 ,000 ,000 ,000 ,000 ,000 ,000 ,000
G6 ,000 ,000 ,000 ,000 ,000 ,000 ,000
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G7 ,000 ,000 ,000 ,000 ,000 ,000 ,000
G8 ,000 ,000 ,000 ,000 ,000 ,000 ,000
G2 ,000 ,000 ,000 ,000 ,000 ,000 ,000

a. Determinant = ,000

SPSS zaliy dilajda e aldeYh gullall dlae) a1 juaall
il e Jualsiy Lgidas Sl G2 aai Ualii)) V)
ASY) dadiall 3 Jeaall 8 Afiad) 2l aad sl JaliyV) A shiae aiiiy G2 58l Cada day

aal) ey (Lailia) dadiall) J6¥) aed) 8l bal ) Adghuaa :(13) ad) Jgand

Correlation Matrix?

Gl G3 G4 G5 G6 G7 G8

Gl 1,000 ,883 ,809 ,607 ,621 ,512 ,525
G3 ,883 1,000 , 796 ,643 ,629 574 ,540
G4 ,809 , 796 1,000 ,693 ,695 ,606 ,600

Correlation G5 ,607 ,643 ,693 1,000 ,603 ,566 ,667
G6 ,621 ,629 ,695 ,603 1,000 ,864 ,781
G7 ,512 574 ,606 ,566 ,864 1,000 , 746
G8 ,525 ,540 ,600 ,667 ,781 , 746 1,000
G1 ,000 ,000 ,000 ,000 ,000 ,000
G3 ,000 ,000 ,000 ,000 ,000 ,000
G4 ,000 ,000 ,000 ,000 ,000 ,000

Sig. (1-tailed) G5 ,000 ,000 ,000 ,000 ,000 ,000
G6 ,000 ,000 ,000 ,000 ,000 ,000
G7 ,000 ,000 ,000 ,000 ,000 ,000
G8 ,000 ,000 ,000 ,000 ,000 ,000

a. Determinant = ,001
SPSS zaliy clajie Je aldeYh cpadlall dlae) (a1 juadll
S JENY) Y ady Lae 0,001 ddghias damay add) saeil) A0S Golad Gl Jpandl (e aadls

01 Galdl gy lly gAY chlaay)

) 3L zred AlSals oagh Rl idy) Andiall 3psiiar Aalally 01 Galall Jolan leasis il il o)
A5 5 ol A A Al Jae bl JS) il e %71,33 gadl ol Jle jsma
Vil ) Aadial 5 dised (Sar s gaal
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Total Variance Explained

Component | Initial Eigenvalues Extraction Sums of Squared Loadings Rotation
Sums of
Squared
Loadings?

Total % of | Cumulative % | Total % of | Cumulative % | Total
Variance Variance

1 4,557 65,101 65,101 4,557 65,101 65,101 3,967

2 1,191 17,010 82,111 1,191 17,010 82,111 3,287

3 ,482 6,893 89,004

4 ,308 4,395 93,399

5 241 3,436 96,834

6 ,170 2,422 99,256

7 ,052 744 100,000

Extraction Method: Principal Component Analysis.

a. When components are correlated, sums of squared loadings cannot be added to obtain a total variance.

SPSS27 cilaiall e alaieWh gullall dlae) e i jaadll
S iy Cua (SN il (e %8211 4ied Lo (hudy ialS cplale 858 Jaadl Gald) Jpaaldl (g
thaill A8 g8ina (385 Jale

(AEDlal) dadial) ) AGY 2l )88 Jaall) A ghiaa :(15) Ay Jgand)

Pattern Matrix®

Component

1 2
H7 ,992
H6 ,956
H5 ,889
H2 -,165 ,910
H1 ,828
H3 ,392 ,674
H4 ,496 ,534

Extraction Method: Principal Component Analysis.
Rotation Method: Oblimin with Kaiser Normalization.

a. Rotation converged in 6 iterations.
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Estimate S.E. C.R. P Label

InterComm <--- Training , 701 187 3,750  *F**
Empowerment <--- Training 147 150 4,976 ***
Motivation <--- Training ,853 230 3,705  ***
strategic_benefit <--- Motivation ,267 ,073 3,661  ***
strategic_benefit <--- Empowerment ,386 131 2,942,003
strategic_benefit <--- InterComm ,518 131 3,966 ***
relationa_benefitl <--- Empowerment ,870 171 5,093  ***
Economic_benefit <--- Empowerment 147 150 4,976 ***
relationa_benefitl <--- InterComm 421 133 3,169  ,002
Economic_benefit <--- Motivation ,522 ,095 5496  ***
Social_benefit <--- Motivation 431 ,088 4,875  ***
relationa_benefit2 <--- Empowerment ,719 170 4,222 *F**
Social_benefit <--- Empowerment ,249 152 1,635  ,102
Social_benefit <--- InterComm ,806 167 4,823 ***
Economic_benefit <--- InterComm ,522 134 3,885  ***
relationa_benefit2 <--- Motivation 224 ,084 2,685 ,007
relationa_benefit2 <--- InterComm ,233 121 1,914 056
Al <--- Training 1,000

A2 <--- Training 1,129 ,168 6,735  ***
A3 <--- Training 1,230 174 7,070 F**
A4 <--- Training 1,374 , 186 7,386  ***
A5 <--- Training 1,424 192 7,401 ***
Bl <--- Motivation 1,000

B2 <--- Motivation ,927 ,107 8,662  ***
B3 <--- Motivation 1,226 ,106 11,549 ***
B4 <--- Motivation 1,081 ,103 10,488 ***
B5 <--- Motivation 1,031 113 9,121 ***
C1 <--- Empowerment 1,000

C2 <--- Empowerment 1,199 163 7,347 Fkk
C3 <--- Empowerment 1,337 ,155 8,643  ***
C4 <--- Empowerment 1,331 ,165 8,070  ***
C5 <--- Empowerment 1,294 167 7,744 F**
C6 <--- Empowerment 1,014 136 7,435 ***
C7 <--- Empowerment 1,176 ,203 5,780  ***
D1 <--- InterComm 1,000

D2 <--- InterComm 1,240 213 5,835 ***
D3 <--- InterComm 1,619 247 6,555  ***
D4 <--- InterComm 1,668 250 6,677  ***
D5 <--- InterComm 1,314 211 6,228 ***
G8 <--- strategic_benefit 1,000

G7 <--- strategic_benefit ,946 154 6,142  ***
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Estimate S.E. C.R. P Label

G6 <--- strategic_benefit 1,045 150 6,966  ***
G5 <--- strategic_benefit 1,000 145 6,875 ***
G4 <--- strategic_benefit 1,177 147 8,019  ***
G3 <--- strategic_benefit 1,090 ,144 7555  F*x*
Gl <--- strategic_benefit 1,014 136 7,453 ***
H7 <--- relationa_benefitl | 1,000

H6 <--- relationa_benefitl | 1,032 ,047 21,805 ***
H5 <--- relationa_benefitl | ,849 ,065 13,168 ***
H4 <--- relationa_benefit2 | 1,000

H3 <--- relationa_benefit2 | 1,096 ,098 11,146 ***
H2 <--- relationa_benefit2 | ,757 131 5,775 ***
H1 <--- relationa_benefit2 | ,864 ,102 8,510  ***
K6 <--- Economic_benefit | 1,000

K5 <--- Economic_benefit | 1,154 ,137 8,408  ***
K4 <--- Economic_benefit | 1,180 135 8,711 ***
K2 <--- Economic_benefit | 1,163 137 8,476 ***
K1 <--- Economic_benefit | 1,174 132 8,873  ***
L6 <--- Social_benefit 1,000

L5 <--- Social_benefit 1,036 ,068 15,313 ***
L4 <--- Social_benefit 973 ,061 15,907 ***
L3 <--- Social_benefit ,923 ,061 15,038 ***
L2 <--- Social_benefit ,907 ,059 15435 ***
L1 <--- Social_benefit ,869 076 11,489 ***

AMOS24 cilsjaall e alde Yl cllall slae) (e 1 jaadll

slaily adns Lo 55 %10 (s5ime die cllyg ClBall Calidal dglan) dyginal) G Giludl Jaaall yudy
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Absolute Fit indices 4dillal) d8Uaal) ) ydiga

LAl alag L dguaal) 618 g dpd ¢85 ¢ 2058,188 (ssbu S e
o J0 1 G S s 3B 5 g 1 Al Al
ajal) ) gling gisalll Gl 5 sl 13l A Alyldas

et 5 P=0.000

1016 i clay

Parcimony Correction Indices alaiy| & disa

Oa sl o) zigadll jiisall dad 0585 o o | 3,914= ) zigall el i ECVI
Jiiall z3gaill igal) dad Lt
SRS S = ol zigad o
B gial)
4,362 L
= Jiiwal)  gzigad
11,973
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Jiisall 7 igaill Hiigall dagd 583,142 GRS
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650,000
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1953,456

= Jiial) z sl
1884,245

Comparative/ incrementale Fit Indices da5l) gl 43l AayUaall fpiisa

Ugina Lk o (25 (0.90) o Jof pdisall Aagd 0,869 =(ssbun | Ailaall s CFI
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!Birdi, K., Allan, C., & Warr, P. (2008). The impact of human resource and operational management practices on company
productivity: A longitudinal study. Personnel Psychology, 61(3), 467-501.
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1 Ahmed, P. K., & Rafig, M. (2003). Internal Marketing Issues and Challenges. European Journal of Marketing, 37(9),
1177-1186. P1185
2Chang, S. C., & Lee, M. S. (2007). A study on relationship among leadership, organizational culture, the operation of
learning organization and employees’ job satisfaction. The Learning Organization, 14(2), 155-185. p184.
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nazdl s S ol
Correlation Matrix?
Bl B2 B3 B4 B5
Bl 1,000 ,701 , 796 ,665 ,645
B2 ,701 1,000 721 ,705 ,612
Correlation B3 796 ;721 1,000 832 726
B4 ,665 , 705 ,832 1,000 794
B5 ,645 ,612 726 794 1,000
Bl ,000 ,000 ,000 ,000
B2 ,000 ,000 ,000 ,000
Sig. (1-tailed) B3 ,000 ,000 ,000 ,000
B4 ,000 ,000 ,000 ,000
B5 ,000 ,000 ,000 ,000
a. Determinant = ,016
KMO and Bartlett's Test
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. ,845
Approx. Chi-Square 351,445
Bartlett's Test of Sphericity  df 10
Sig. ,000
Anti-image Matrices
B1 B2 B3 B4 B5
B1 322 -,110 -,126 ,040 -,057
B2 -,110 ,401 -,034 -,072 -,002
Anti-image Covariance B3 -,126 -,034 ,200 -,104 -,014
B4 ,040 -,072 -,104 217 -,133
B5 -,057 -,002 -,014 -,133 ,344
B1 ,8352 -,306 -,496 ,150 -171
B2 -,306 ,9182 -,120 -,244 -,005
Anti-image Correlation B3 -,496 -,120 ,8222 -,500 -,054
B4 ,150 -,244 -,500 , 7992 -, 487
B5 -,171 -,005 -,054 -,487 ,8792

a. Measures of Sampling Adequacy (MSA)
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Communalities

Initial Extraction
B1 1,000 , 745
B2 1,000 ,716
B3 1,000 ,861
B4 1,000 ,827
B5 1,000 , 734
Extraction  Method:  Principal

Component Analysis.

Total Variance Explained

Gadkall daild

Component | Initial Eigenvalues Extraction Sums of Squared Loadings
Total % of Variance [ Cumulative % | Total % of Variance [ Cumulative %

1 3,883 77,669 77,669 3,883 77,669 77,669

2 441 8,812 86,481

3 ,319 6,377 92,858

4 ,236 4,711 97,569

5 ,122 2,431 100,000

Extraction Method: Principal Component Analysis.

oS! s eIl aa i
Correlation Matrix®
Cl C2 C3 C4 C5 C6 C7

C1 1,000 , 767 ,627 ,551 ,519 ,559 ,520
C2 , 767 1,000 ,706 ,557 ,559 ,528 ,608
C3 ,627 , 706 1,000 , 790 775 , 736 AT72

Correlation C4 ,551 ,557 , 790 1,000 , 751 737 ,531
C5 ,519 ,559 75 , 751 1,000 ,683 ,568
C6 ,559 ,528 ,736 737 ,683 1,000 ,364
C7 ,520 ,608 472 ,531 ,568 ,364 1,000
C1 ,000 ,000 ,000 ,000 ,000 ,000
C2 ,000 ,000 ,000 ,000 ,000 ,000
C3 ,000 ,000 ,000 ,000 ,000 ,000

Sig. (1-tailed) C4 ,000 ,000 ,000 ,000 ,000 ,000
C5 ,000 ,000 ,000 ,000 ,000 ,000
C6 ,000 ,000 ,000 ,000 ,000 ,000
C7 ,000 ,000 ,000 ,000 ,000 ,000

a. Determinant = ,005
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KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. ,852
Approx. Chi-Square 450,289
Bartlett's Test of Sphericity  df 21
Sig. ,000

Anti-image Matrices

Cl C2 C3 C4 C5 C6 C7
C1 ,374 -,170 -,003 -,016 ,013 -,069 -,034
Cc2 -,170 ,280 -,101 ,040 ,028 ,006 -,135
C3 -,003 -,101 ,207 -,089 -,096 -,051 ,076
Anti-image Covariance C4 -,016 ,040 -,089 ,275 -,052 -,103 -,093
C5 ,013 ,028 -,096 -,052 ,302 -,066 -,128
C6 -,069 ,006 -,051 -,103 -,066 ,360 ,076
Cc7 -,034 -,135 ,076 -,093 -,128 ,076 ,489
C1 ,8692 -,525 -,009 -,050 ,039 -,188 -,079
Cc2 -,525 ,7932 -,421 ,144 ,096 ,019 -,365
C3 -,009 -,421 ,8382 -,374 -,382 -,187 ,239
Anti-image Correlation C4 -,050 ,144 -,374 ,8782 -,179 -,326 -,255
C5 ,039 ,096 -,382 -,179 ,8822 -,199 -,334
C6 -,188 ,019 -,187 -,326 -,199 ,9012 ,182
C7 -,079 -,365 ,239 -,255 -,334 ,182 ,7982

a. Measures of Sampling Adequacy (MSA)

Communalities

Initial Extraction
C1 1,000 ,621
Cc2 1,000 ,674
C3 1,000 ,809
C4 1,000 , 746
C5 1,000 725
C6 1,000 ,656
Cc7 1,000 ,480

Extraction  Method:  Principal

Component Analysis.
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Total Variance Explained

Component Initial Eigenvalues Extraction Sums of Squared Loadings
Total % of Variance [ Cumulative % | Total % of Variance [ Cumulative %
1 4,711 67,307 67,307 4,711 67,307 67,307
2 ,815 11,641 78,948
3 ,582 8,316 87,264
4 ,299 4,269 91,533
5 ,237 3,387 94,919
6 ,225 3,220 98,139
7 ,130 1,861 100,000
Extraction Method: Principal Component Analysis.
A3 Jlas¥l sl ) )
Correlation Matrix?
D1 D2 D3 D4 D5
D1 1,000 ,584 ,549 ,565 ,552
D2 ,584 1,000 734 ,728 ,639
Correlation D3 ,549 734 1,000 ,889 ,758
D4 ,565 ,728 ,889 1,000 ,828
D5 ,552 ,639 ,758 ,828 1,000
D1 ,000 ,000 ,000 ,000
D2 ,000 ,000 ,000 ,000
Sig. (1-tailed) D3 ,000 ,000 ,000 ,000
D4 ,000 ,000 ,000 ,000
D5 ,000 ,000 ,000 ,000
a. Determinant = ,017
KMO and Bartlett's Test
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. ,854
Approx. Chi-Square 344,254
Bartlett's Test of Sphericity  df 10
Sig. ,000
Anti-image Matrices
D1 D2 D3 D4 D5
D1 ,601 -,136 -,011 -,012 -,068
Anti-image Covariance D2 -,136 ,399 -,070 -,038 -,009
D3 -,011 -,070 ,193 -,107 -,014
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D4 -,012 -,038 -,107 ,149 -,102
D5 -,068 -,009 -,014 -,102 ,302
D1 ,9242 =277 -,033 -,041 -,159
D2 -,277 9172 -,251 -,156 -,027
Anti-image Correlation D3 -,033 -,251 ,8272 -,627 -,057
D4 -,041 -,156 -,627 , 7812 -,481
D5 -,159 -,027 -,057 -,481 ,8832

a. Measures of Sampling Adequacy (MSA)

Communalities

Initial Extraction
D1 1,000 ,536
D2 1,000 , 726
D3 1,000 ,842
D4 1,000 877
D5 1,000 773
Extraction  Method:  Principal

Component Analysis.

Total Variance Explained

Component Initial Eigenvalues Extraction Sums of Squared Loadings
Total % of Variance | Cumulative % | Total % of Variance | Cumulative %
1 3,752 75,049 75,049 3,752 75,049 75,049
2 ,560 11,209 86,258
3 ,363 7,262 93,520
4 ,225 4,500 98,020
5 ,099 1,980 100,000

Extraction Method: Principal Component Analysis.

duzmilad) Aaaill s ) pacald Jodl aadl
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Correlation Matrix?

Gadkall daild

Gl G3 G4 G5 G6 G7 G8 G2
Gl 1,000 ,883 ,809 ,607 ,621 512 525 ,902
G3 ,883 1,000 , 796 ,643 ,629 574 ,540 ,900
G4 ,809 , 796 1,000 ,693 ,695 ,606 ,600 ,813
G5 ,607 ,643 ,693 1,000 ,603 ,566 ,667 ,598
Correlation
G6 ,621 ,629 ,695 ,603 1,000 ,864 ,781 ,592
G7 ,512 574 ,606 ,566 ,864 1,000 , 746 ,513
G8 ,525 ,540 ,600 ,667 ,781 , 746 1,000 479
G2 902 ,900 813 598 ,592 513 479 1,000
Gl ,000 ,000 ,000 ,000 ,000 ,000 ,000
G3 ,000 ,000 ,000 ,000 ,000 ,000 ,000
G4 ,000 ,000 ,000 ,000 ,000 ,000 ,000
G5 ,000 ,000 ,000 ,000 ,000 ,000 ,000
Sig. (1-tailed)
G6 ,000 ,000 ,000 ,000 ,000 ,000 ,000
G7 ,000 ,000 ,000 ,000 ,000 ,000 ,000
G8 ,000 ,000 ,000 ,000 ,000 ,000 ,000
G2 ,000 ,000 ,000 ,000 ,000 ,000 ,000
a. Determinant = ,000
Jiolsis Uolisyl (el G2 o Jas suad
Correlation Matrix?
Gl G3 G4 G5 G6 G7 G8
Gl 1,000 ,883 ,809 ,607 ,621 ,512 ,525
G3 ,883 1,000 ,796 ,643 ,629 574 ,540
G4 ,809 , 796 1,000 ,693 ,695 ,606 ,600
Correlation G5 ,607 ,643 ,693 1,000 ,603 ,566 ,667
G6 ,621 ,629 ,695 ,603 1,000 ,864 ,781
G7 ,512 574 ,606 ,566 ,864 1,000 , 746
G8 ,525 ,540 ,600 ,667 ,781 , 746 1,000
Gl ,000 ,000 ,000 ,000 ,000 ,000
G3 ,000 ,000 ,000 ,000 ,000 ,000
G4 ,000 ,000 ,000 ,000 ,000 ,000
Sig. (1-tailed) G5 ,000 ,000 ,000 ,000 ,000 ,000
G6 ,000 ,000 ,000 ,000 ,000 ,000
G7 ,000 ,000 ,000 ,000 ,000 ,000
G8 ,000 ,000 ,000 ,000 ,000 ,000

a. Determinant = ,001
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KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. ,859
Approx. Chi-Square 561,258
Bartlett's Test of Sphericity  df 21
Sig. ,000

Anti-image Matrices

G1 G3 G4 G5 G6 G7 G8
Gl ,180 -,124 -,069 ,011 -,029 ,043 -,008
G3 -,124 ,186 -,035 -,043 ,013 -,041 ,016
G4 -,069 -,035 ,246 -,090 -,040 -,002 ,009
Anti-image Covariance G5 ,011 -,043 -,090 ,406 ,019 -,004 -,133
G6 -,029 ,013 -,040 ,019 ,178 -,130 -,077
G7 ,043 -,041 -,002 -,004 -,130 ,228 -,055
G8 -,008 ,016 ,009 -,133 -,077 -,055 ,314
G1 ,8102 -,676 -,328 ,039 -,164 211 -,034
G3 -,676 ,8362 -,162 -,157 ,073 -,200 ,068
G4 -,328 -,162 ,9222 -,285 -,189 -,007 ,032
Anti-image Correlation G5 ,039 -,157 -,285 ,9052 ,069 -,013 -,371
G6 -,164 ,073 -,189 ,069 ,8352 -,642 -,324
G7 211 -,200 -,007 -,013 -,642 ,8272 -,204
G8 -,034 ,068 ,032 -,371 -,324 -,204 ,8972

a. Measures of Sampling Adequacy (MSA)

Communalities

Initial Extraction
Gl 1,000 , 707
G3 1,000 ,738
G4 1,000 778
G5 1,000 ,648
G6 1,000 773
G7 1,000 677
G8 1,000 ,671

Extraction  Method:  Principal

Component Analysis.
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Total Variance Explained

Gadkall daild

Component | Initial Eigenvalues Extraction Sums of Squared Loadings
Total % of Variance [ Cumulative % | Total % of Variance [ Cumulative %
1 4,993 71,330 71,330 4,993 71,330 71,330
2 ,879 12,559 83,889
3 457 6,524 90,413
4 ,238 3,400 93,813
5 ,206 2,941 96,754
6 ,131 1,876 98,630
7 ,096 1,370 100,000

Extraction Method: Principal Component Analysis.

Correlation Matrix?

LaMall dasill bl pazeld GLI aa )

H1l H2 H3 H4 H5 H6 H7

H1 1,000 ,526 ,733 ,627 ,409 427 ,403
H2 526 1,000 ,573 ,489 ,307 271 ,260
H3 ,733 ,573 1,000 ,802 ,617 ,644 ,627

Correlation H4 ,627 ,489 ,802 1,000 ,652 ,637 ,663
H5 ,409 ,307 ,617 ,652 1,000 776 ,832
H6 427 271 ,644 ,637 , 776 1,000 ,939
H7 ,403 ,260 ,627 ,663 ,832 ,939 1,000
H1 ,000 ,000 ,000 ,000 ,000 ,000
H2 ,000 ,000 ,000 ,002 ,005 ,007
H3 ,000 ,000 ,000 ,000 ,000 ,000

Sig. (1-tailed) H4 ,000 ,000 ,000 ,000 ,000 ,000
H5 ,000 ,002 ,000 ,000 ,000 ,000
H6 ,000 ,005 ,000 ,000 ,000 ,000
H7 ,000 ,007 ,000 ,000 ,000 ,000

a. Determinant = ,002

KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. ,840

Approx. Chi-Square 534,141
Bartlett's Test of Sphericity  df 21
Sig. ,000
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Anti-image Matrices

H1l H2 H3 H4 H5 H6 H7
H1 ,435 -,086 -,135 -,047 ,010 -,009 ,014
H2 -,086 ,627 -,097 -,039 -,021 ,007 ,015
H3 -,135 -,097 ,225 -,114 -,020 -,029 ,008
Anti-image Covariance H4 -,047 -,039 -,114 ,297 -,035 ,018 -,030
H5 ,010 -,021 -,020 -,035 ,285 ,011 -,070
H6 -,009 ,007 -,029 ,018 ,011 111 -,081
H7 ,014 ,015 ,008 -,030 -,070 -,081 ,087
H1 ,8792 -,164 -,431 -,131 ,030 -,040 ,070
H2 -,164 ,9082 -,259 -,090 -,049 ,028 ,065
H3 -,431 -,259 ,8478 -,439 -,077 -,182 ,058
Anti-image Correlation H4 -,131 -,090 -,439 ,9022 -121 , 100 -,183
H5 ,030 -,049 -,077 -,121 ,9142 ,064 -,441
H6 -,040 ,028 -,182 ,100 ,064 7792 -,823
H7 ,070 ,065 ,058 -,183 -, 441 -,823 7422

a. Measures of Sampling Adequacy (MSA)

Communalities

Initial Extraction
H1 1,000 744
H2 1,000 ,718
H3 1,000 ,850
H4 1,000 J74
H5 1,000 ,819
H6 1,000 ,900
H7 1,000 ,942

Extraction  Method:  Principal

Component Analysis.
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Total Variance Explained

Gadkall daild

Component Initial Eigenvalues Extraction Sums of Squared Loadings Rotation Sums of
Squared
Loadings®

Total % of Variance Cumulative % Total % of Variance Cumulative % Total

1 4,557 65,101 65,101 4,557 65,101 65,101 3,967

2 1,191 17,010 82,111 1,191 17,010 82,111 3,287

3 ,482 6,893 89,004

4 ,308 4,395 93,399

5 241 3,436 96,834

6 ,170 2,422 99,256

7 ,052 744 100,000

Extraction Method: Principal Component Analysis.

a. When components are correlated, sums of squared loadings cannot be added to obtain a total variance.

Lobaid¥) daaill bl psaced) SIL sl

Correlation Matrix?

K1 K2 K3 K4 K5 K6
K1 1,000 ,856 ,862 ,898 ,832 ,696
K2 ,856 1,000 ,826 ,829 ,873 ,652
K3 ,862 ,826 1,000 ,949 ,833 ,634
Correlation
K4 ,898 ,829 ,949 1,000 ,827 ,687
K5 ,832 ,873 ,833 ,827 1,000 677
K6 ,696 ,652 ,634 ,687 677 1,000
K1 ,000 ,000 ,000 ,000 ,000
K2 ,000 ,000 ,000 ,000 ,000
K3 ,000 ,000 ,000 ,000 ,000
Sig. (1-tailed)
K4 ,000 ,000 ,000 ,000 ,000
K5 ,000 ,000 ,000 ,000 ,000
K6 ,000 ,000 ,000 ,000 ,000

a. Determinant = ,000
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Correlation Matrix?

K1 K2 K5 K6 K4
K1 1,000 ,856 ,832 ,696 ,898
K2 ,856 1,000 ,873 ,652 ,829
Correlation K5 ,832 ,873 1,000 677 ,827
K6 ,696 ,652 677 1,000 ,687
K4 ,898 ,829 ,827 ,687 1,000
K1 ,000 ,000 ,000 ,000
K2 ,000 ,000 ,000 ,000
Sig. (1-tailed) K5 ,000 ,000 ,000 ,000
K6 ,000 ,000 ,000 ,000
K4 ,000 ,000 ,000 ,000
a. Determinant = ,005
KMO and Bartlett's Test
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. ,884
Approx. Chi-Square 454,419
Bartlett's Test of Sphericity  df 10
Sig. ,000
Anti-image Matrices
K1 K2 K5 K6 K4
K1 ,148 -,051 -,017 -,043 -,090
K2 -,051 ,182 -,096 -,001 -,018
Anti-image Covariance K5 -,017 -,096 ,195 -,050 -,036
K6 -,043 -,001 -,050 ATT -,035
K4 -,090 -,018 -,036 -,035 ,169
K1 ,8562 -,313 -,097 -,161 -,568
K2 -,313 ,8752 -,513 -,003 -,102
Anti-image Correlation K5 -,097 -,513 ,8842 -,165 -,200
K6 -, 161 -,003 -,165 ,9642 -,125
K4 -,568 -,102 -,200 -,125 ,8722

a. Measures of Sampling Adequacy (MSA)

99

Gadkall daild

K3 Cadad ad o



Communalities

Initial Extraction
K1 1,000 ,892
K2 1,000 ,863
K5 1,000 ,862
K6 1,000 ,650
K4 1,000 ,875
Extraction  Method:  Principal

Component Analysis.

Total Variance Explained

Gadkall daild

Component | Initial Eigenvalues Extraction Sums of Squared Loadings
Total % of Variance | Cumulative % | Total % of Variance | Cumulative %
1 4,142 82,843 82,843 4,142 82,843 82,843
2 ,418 8,365 91,208
3 ,214 4,273 95,482
4 ,130 2,597 98,078
5 ,096 1,922 100,000
dycloa¥l daaill bl el ol i cadl
Correlation Matrix?
L1 L2 L3 L4 L5 L6

L1 1,000 ,830 ,730 , 728 ,788 770

L2 ,830 1,000 ,861 ,827 ,817 ,862

L3 ,730 ,861 1,000 ,867 ,808 ,860
Correlation

L4 ,728 ,827 ,867 1,000 871 ,882

L5 ,788 ,817 ,808 ,871 1,000 ,872

L6 770 ,862 ,860 ,882 ,872 1,000

L1 ,000 ,000 ,000 ,000 ,000

L2 ,000 ,000 ,000 ,000 ,000

L3 ,000 ,000 ,000 ,000 ,000
Sig. (1-tailed)

L4 ,000 ,000 ,000 ,000 ,000

L5 ,000 ,000 ,000 ,000 ,000

L6 ,000 ,000 ,000 ,000 ,000

a. Determinant = ,000
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Correlation Matrix?

Gadkall daild

L6 Cdioei Jns sad

L1 L2 L3 L4 L5
L1 1,000 ,830 ,730 , 728 ,788
L2 ,830 1,000 ,861 ,827 ,817
Correlation L3 ,730 ,861 1,000 ,867 ,808
L4 728 ,827 ,867 1,000 871
L5 ,788 ,817 ,808 871 1,000
L1 ,000 ,000 ,000 ,000
L2 ,000 ,000 ,000 ,000
Sig. (1-tailed) L3 ,000 ,000 ,000 ,000
L4 ,000 ,000 ,000 ,000
L5 ,000 ,000 ,000 ,000
a. Determinant = ,003
KMO and Bartlett's Test
Kaiser-Meyer-Olkin Measure of Sampling Adequacy. ,867
Approx. Chi-Square 482,441
Bartlett's Test of Sphericity  df 10
Sig. ,000
Anti-image Matrices
L1 L2 L3 L4 L5
L1 272 -,102 ,009 ,014 -,075
L2 -,102 ,164 -,076 -,021 -,013
Anti-image Covariance L3 ,009 -,076 ,182 -,074 -,010
L4 ,014 -,021 -,074 ,161 -,090
L5 -,075 -,013 -,010 -,090 ,188
L1 ,8722 -,482 ,040 ,069 -,332
L2 -,482 ,8612 -,439 -,130 -,075
Anti-image Correlation L3 ,040 -,439 ,8742 -,435 -,056
L4 ,069 -,130 -,435 ,8512 -,514
L5 -,332 -,075 -,056 -,514 ,8762

a. Measures of Sampling Adequacy(MSA)
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Communalities

Initial Extraction
L1 1,000 N
L2 1,000 ,884
L3 1,000 ,858
L4 1,000 ,869
L5 1,000 ,864
Extraction  Method:  Principal

Component Analysis.

Total Variance Explained

Gadkall daild

Component | Initial Eigenvalues Extraction Sums of Squared Loadings
Total % of Variance [ Cumulative % | Total % of Variance [ Cumulative %
1 4,253 85,058 85,058 4,253 85,058 85,058
2 ,320 6,400 91,458
3 ,213 4,261 95,718
4 112 2,238 97,957
5 ,102 2,043 100,000

Extraction Method: Principal Component Analysis.
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Abstract:

This study aimed to analyze the impact of internal marketing dimensions (motivation, empowerment,

and internal communications) on employees’ perceived value (economic, strategic, social, and
relational benefits) at Algérie Télécom — Bordj Bou Arreridj, while also examining the role of training
as a supporting factor for these dimensions. To achieve this, the descriptive-analytical method was
adopted, using a questionnaire as a data collection tool, which was distributed to a sample of 88
employees from the institution under study.

The study reached several key findings, most notably that internal marketing dimensions have
a direct and positive effect on employees’ perceived value. Motivation had a significant impact on
enhancing economic benefit, while empowerment and internal communication contributed to
improving the perception of strategic and relational value. The results also revealed that training plays
a fundamental role in supporting internal marketing practices within the organization. The study
emphasized the importance of viewing the employee as an internal customer who must be supported
and motivated to ensure the institution’s sustainable performance.

Key words: Internal marketing, empowerment, motivation, internal communication, perceived
value, training.



