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Abstract:

This study aimed to highlight the role of electronic word of mouth (eWOM) in
influencing electronic consumer behavior by analyzing its related concepts and
dimensions within the framework of the modern marketing approach, with a practical
application on the Algerian e-commerce platform "Ouedkniss".

To achieve this objective, the descriptive and analytical method was adopted,
and a questionnaire was used as the main tool, which was distributed to a sample of
Ouedkniss users. Their responses were analyzed to identify the relationship between
(eWOM) and purchasing behavior.

The study reached several findings, most notably: Electronic word of mouth
such as comments, ratings, and opinions shared on social media has a significant
impact on building consumer trust and influencing purchasing decisions. It was also
found that prior experiences shared by others strongly affect user preferences,
especially when the source is trustworthy or belongs to the consumer's close social
circle.

Key words: Electronic Word of Mouth, Electronic Consumer Behavior,
Ouedkniss.
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Corrélations

18 slaial) 21
Ol a5 K1Y llginal) < slu
Sty Corrélation de Pearson 1 982" 936"
Sig. (bilatérale) ,000 ,000
N 120 120 120
4 ySIY) 43 ,hid) 41 Corrélation de Pearson 982" 1 854"
Sig. (bilatérale) ,000 ,000
N 120 120 120
lgiuall o sl Corrélation de Pearson 936" 854" 1
Sig. (bilatérale) ,000 ,000
N 120 120 120

** | a corrélation est significative au niveau 0.01 (bilatéral).
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Récapitulatif des modéles

Erreur standard

Modéle R R-deux R-deux ajusté de I'estimation

1 ,854° 729 726 ,13926

a. Prédicteurs : (Constante), 4 s sy 48 glaiall 441<1)

ANOVA?
Somme des
Modele carrés ddl Carré moyen F Sig.
1 Régression 6,148 1 6,148 317,006 ,000°
de Student 2,288 118 ,019
Total 8,436 119
a. Variable dépendante : dligiuall & b
b. Prédicteurs : (Constante), & s s3SIy 48 ghidll 41
Coefficients?®
Coefficients
Coefficients non standardisés standardisés
Modéle B Erreur standard Béta t Sig.
1 (Constante) ,367 ,138 2,660 ,009
4 g yiSIY) 48 shid) 4K ,864 ,049 ,854 17,805 ,000

a. Variable dépendante : ¢llgiual) o sl
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Abstract:

This study aimed to highlight the role of electronic word of mouth (eWOM) in
influencing electronic consumer behavior by analyzing its related concepts and
dimensions within the framework of the modern marketing approach, with a practical
application on the Algerian e-commerce platform "Ouedkniss".

To achieve this objective, the descriptive and analytical method was adopted,
and a questionnaire was used as the main tool, which was distributed to a sample of
Ouedkniss users. Their responses were analyzed to identify the relationship between
(eWOM) and purchasing behavior.

The study reached several findings, most notably: Electronic word of mouth
such as comments, ratings, and opinions shared on social media has a significant
impact on building consumer trust and influencing purchasing decisions. It was also
found that prior experiences shared by others strongly affect user preferences,
especially when the source is trustworthy or belongs to the consumer's close social
circle.

Key words: Electronic Word of Mouth, Electronic Consumer Behavior,
Marketing Approach, Ouedkniss, Digital Marketing.




