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Abstract:

The main objective of this study was to know the impact of sensory
marketing on enhancing brand awareness, by determining the nature of the
relationship between the sensory marketing mix (sensory product, sensory
pricing, sensory distribution, sensory promotion) and consumer awareness of the
Carrefour brand, so a questionnaire was designed and distributed in The
Carrefour commercial center in the state of Bordj Bou Arreridj to the customers
of its visitors. Where this questionnaire consisted of 27 phrases distributed on
four axes about the sensory marketing mix (sensory product, sensory pricing,
sensory distribution, sensory promotion), distributed directly from the mall and
(110) questionnaires were answered,

The statistical analysis of these data was carried out using the SPSS program
(Statistical Package for Social Sciences, version 22), and the results of the



statistical analysis showed that the elements of the sensory marketing mix
affected the promotion of brand awareness, and the results of the differences
analysis showed that the personal data did not affect the answers of the study
sample members. about the topics of the questionnaire, The study presented a
number of recommendations, the most important of which are: pushing the
quality of university graduates in the economic disciplines and in marketing in
particular, which would later be reflected on the quality of thinking and
performance in the mall, paying attention to the youth group in the field of
research and development on the one hand, and trying to satisfy customers on
the one hand. Through: the availability of all products and their accessibility,
setting prices commensurate with their purchasing power, providing means of
transportation to deliver products at the appropriate time and time, advertising
by various means, and trying to take into account their feelings and feelings on
the other hand, being convinced of the inevitability of sensory marketing and its
impact on promoting awareness by brand.

Keywords: sensorial marketing, sensory marketing mix, branding, brand

awareness.
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Récapitulatif de traitement des observations

N %
Observations ~ Valide 110 100,0
Exclue? 0 ,0
Total 110 100,0
a. Suppression par liste basée sur toutes les
variables de la procédure.
Statistiques de fiabilité
Alpha de Nombre
Cronbach d'éléments
,893 27
Statistiques sur échantillon uniques

b (fly ollaizaly Slatd 125 Ul

:02‘5’9&

Spss geby gl Lk

Moyenne

Ecart type

Moyenne erreur

standard

110

3,2104

,61179

,05833
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Test sur échantillon unique

Valeur de test =1

Intervalle de confiance de la
Différence différence a 95 %
t ddl Sig. (bilatéral) moyenne Inférieur Supérieur
X 37,894 109 ,000 2,21042 2,0948 2,3260
T-TEST GROUPS=psxJ! (1 2)
/MISSING=ANALYSIS
/VARIABLES=x
/CRITERIA=CI (.95).
Test d'homogénéité des variances
Statistique de
Levene ddi1 ddi2 Sig.
1,019 1 108 ,315
ANOVA
X
Somme des
carrés Ddl Carré moyen F Sig.
Intergroupes ,956 1 ,956 2,590 , 110
Intragroupes 39,842 108 ,369
Total 40,797 109

ONEWAY x BY (!
/STATISTICS HOMOGENEITY
/MISSING ANALYSIS.

Test d'homogénéité des variances

Statistique de

Levene

ddi1

ddi2

Sig.

A27 3

106

, 734

ANOVA
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X
Somme des
carrés Ddl Carré moyen F Sig.
Intergroupes ,387 3 , 129 ,339 797
Intragroupes 40,410 106 ,381
Total 40,797 109
ONEWAY x BY sSwd! aslaSl
/STATISTICS HOMOGENEITY
/MISSING ANALYSIS.
Test d'homogénéité des variances
X
Statistique de
Levene ddi1 ddi2 Sig.
,511 3 106 ,676
ANOVA
X
Somme des
carrés Ddl Carré moyen F Sig.
Intergroupes ,627 3 ,209 ,552 ,648
Intragroupes 40,170 106 ,379
Total 40,797 109
Test T sl s
Statistiques de groupe
Moyenne erreur
i) N Moyenne | Ecart type standard
X 8 56 3,1189 ,54976 ,07347
ot 54 3,3053 ,66188 ,09007
Test T pdl
Statistiques de groupe
Moyenne erreur
ool N Moyenne | Ecart type standard
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X J8 (e 20 diu 10 3,28 ,462 ,146

e 31 40 A 23 3,22 ,653 ,136

Statistiques de groupe

Moyenne erreur

) N Moyenne | Ecart type standard
X J8 e 20 A 10 3,28 ,462 ,146
41 AL 58 17 3,32 ,601 ,146

Statistigues de groupe

Moyenne erreur

o) N Moyenne | Ecart type standard
X S8 (e 20 Aiws 10 3,28 ,462 ,146
=210 30 60 3,16 ,629 ,081

Test T o) (ol picd

Statistigues de groupe

Moyenne erreur

5 siall ailadl) N Moyenne | Ecart type standard
X JB e g5 10 3,09 722 ,228
s sk 27 3,16 ,650 ,125

Statistiques de groupe

Moyenne erreur

(5 susall aglaill N Moyenne | Ecart type standard
X S8 e g5 10 3,09 122 ,228
el We 22 3,14 ,629 ,134

Statistiques de groupe
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Moyenne erreur

(5 siusall atlal) Moyenne | Ecart type standard
X J8 e g5 10 3,09 722 ,228
JEETIES 51 3,29 ,569 ,080
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